






It all Began with an E-mail from Andre Hoddevik…

“I got told in London this Monday, giving the presentation for leading global/US/EU 
based B2B e-procurement service providers that they have difficulties understanding 
what we are doing and why. They see how we are doing things, but without the 
context, they feel more threatened by us than seeing the opportunities PEPPOL offer. 
They also perceive us as (overly) technical/niche oriented, and question if what we 
are doing is really safe enough”

“The opportunity: Build/strengthen the PEPPOL brand (as we are getting traction in 
Asia and North America and outside the public procurement domain)”



Brand building & Communication Architecture 

We saw some essential missing components:

• The brand did not yet fully maximise the values of the organisation and benefits of the 
product and service to new prospective partners. We were missing the “Why”

• Target user groups and user journeys were not defined on the website

• There was a missing layer of information between first interaction and detail.

• We could do more to convince people of PEPPOL’s value by celebrating what we have 
achieved 

• PEPPOL did not yet have a strong and consistent “brand” identity. Design, colour and copy. 
From logo down through content and across touch-points.







Innovation. Speed. Movement Flight. Effortless movement Fun. Playfulness. Approachability

Simplicity, approachability, key product lines Speed and movement 

Elegance and grace. Innovation Green energy. The environment. Optimism
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Who we are 
In a nutshell
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The Website 

https://www.stage.peppol.eu
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The Toolkit
A resource for everyone 



The Peppol Toolkit 
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• A logo for every occasion
• Report Templates
• Business card templates 
• Promotional flyer templates 
• Letter head templates 
• Brand guidelines
• PPT template 
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The Old The New
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The Video 







M O R E  
I N F O R M A T I O N

info@peppol.eu
www.peppol.eu

F O L L O W  U S

Thank You
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